
Communications and Marketing Coordinator  

Organizational Overview 
The Aldo Leopold Foundation fosters care for people, land and communities through the legacy of Aldo Leopold. Our 

organization sits importantly at the intersection of the past, present, and future. We interpret and care for Aldo Leopold’s 

Shack and Farm, a National Historic Landmark, share Leopold’s vision of a land ethic and A Sand County Almanac widely, and 

lead many education and conservation initiatives relevant for the 21st Century. Working out of the Leopold Center, among the 

greenest buildings in the world, we regularly convene our country’s conservation leaders, thinkers, and doers to improve how 

we care for land and each other.  

Impact Statement 
The Communications and Marketing Coordinator has three primary goals: connecting people with the organization’s mission 

and work, promoting the Leopold Center, Shack and the surrounding landscape as a major conservation destination, and 

presenting the land ethic as an inclusive and welcoming concept framed in terms of care for people, land and communities. 

The results will be growing awareness and support for the foundation’s mission and work, increased participation in the 

organization’s programs with diverse new audiences, and increased revenue to support the organization’s mission.  

Position Summary:  
The Communications and Marketing Coordinator is responsible for creating and maintaining content across multiple 

platforms. The person selected for this position will also be responsible for contributing to and helping execute a marketing 

plan that is designed to both raise awareness of the foundation’s programming and mission, and also increase program and 

membership revenue. Leopold’s life and legacy defy easy categorization; therefore the Communications and Marketing 

Coordinator has a strong understanding of how to leverage the value of connection, listening, and inclusion in sharing 

messages about the land ethic to ensure relevance in the 21st Century. The Communications and Marketing Coordinator 

connects with our primary audiences (natural resource professionals, educators, people who love the land, and potential 

donors) and welcomes and engages new audiences to help us build a land ethic together.  

Essential Duties and Responsibilities:  
 Work with a marketing consultant in 2017 and 2018 to help implement a marketing plan designed to help drive and 

increase visitation to the site, and increase revenue for key efforts with untapped potential. 

 Manage the foundation’s website, including maintaining dynamic content, helping with administration of the online 
store, maintenance of static pages, and content creation for the News and Events section. 

 Create, solicit, and edit compelling original content for all of the foundation’s communication channels, including 
news items and blog posts for the website, and copywriting for print and electronic marketing materials. 

 Serve as a liaison to program and development staff for public relations on event promotion, including crafting press 
releases distributed to appropriate media outlets to raise awareness of high profile public program opportunities. 

 Innovate, create, and respond to new opportunities to promote and market the Leopold Center, Aldo Leopold Shack 
and Farm, and the Leopold-Pine Island Important Bird Area as a global conservation destination. 

 Cultivate relationships with partner organizations and local, regional, and national media that can help amplify the 
foundation’s mission and work. 

 Ensure consistency of key messages, graphic style and appearance, tone, and voice in all communications. 

Additional Key Responsibilities:  
 Help evaluate goals, production tactics, and distribution mechanisms for the foundation’s bi-annual member 

magazine, the Leopold Outlook. 

 Serve as primary liaison to our website development contractor for ongoing maintenance and technical issues. 

 Help write, design and manage the distribution and maintenance of marketing materials, including brochures, 
advertisements, program flyers in print and digital form, social media content, and more. 

 Take pictures (and, when appropriate, video) of internal and external events and program that can be used to help 
tell the story of our work and build support for the organization. 

 Track and report on communications and marketing success as it relates to the foundation’s strategic plan goals. 

https://www.aldoleopold.org/about/our-work/
https://www.aldoleopold.org/about/aldo-leopold/
https://www.aldoleopold.org/visit/the-shack/
https://www.aldoleopold.org/visit/the-shack/
https://www.aldoleopold.org/about/the-land-ethic/
https://www.aldoleopold.org/about/aldo-leopold/sand-county-almanac/
https://www.aldoleopold.org/visit/the-leopold-center/


Qualifications Summary 
The Aldo Leopold Foundation is seeking a skilled communicator with a proven track record to lead the foundation’s 

communications and marketing efforts. We need a master storyteller, a relentless connector, and an opportunistic big thinker. 

The ideal candidate will be creative, flexible, energetic, and committed to advancing an inclusive land ethic. We also ask all 

our staff and fellows to play an active role in helping build an inclusive community and culture at the foundation. 

Required: 
 Undergraduate degree in communications, marketing, or journalism and one to three years relevant work experience 

in communications and marketing for either a for-profit or not-for-profit company; or equivalent combination of 
education and experience.  

 Passion and commitment to the job of communicating the foundation’s mission, promoting the site as a conservation 
destination, and communicating the land ethic as an inclusive, welcoming concept. 

 Versatility, flexibility, and ability to adapt to changing priorities. Manage a busy workload with frequent deadlines. 

 Excellent writing and editing skills. 

 Fluency in Microsoft Office, experience with online content management systems (WordPress preferred) 

 Excellent interpersonal skills and a professional appearance and demeanor.  

 Ability to work both independently with little supervision and in a team environment, interacting and cooperating 
with all organization employees, donors, partners, and other stakeholders. 

 Demonstrated respect and sensitivity for others; ability to inspire trust and work with integrity. 

 Demonstrated understanding of the value of inclusiveness and diversity in all its forms: racial and cultural, political, 
age, gender, economic, and social. 

Desired: 
 Fluency with Adobe Creative Suite software 

 Graphic design experience, including working with print houses on jobs requiring supervision and press check. 

 Familiarity with the work of the Aldo Leopold Foundation and Aldo Leopold’s history and legacy 

 Familiarity with a wide range of current issues in natural resources and conservation. 

Information on the Community  
Located 45 minutes north of Madison, Baraboo was ranked as 
one of the top five best small towns in America by Smithsonian 
magazine in 2011. The Shack and Leopold Center are located on a 
rustic road along the Wisconsin River, just 15 minutes outside of 
town. The natural beauty and biodiversity of the region is 
exceptional. This ecoregion is home to over 1,800 species of 
plants and animals. The floodplain forest surrounding the Shack is 
part of the Leopold-Pine Island Important Bird Area, where we 
help protect critical breeding habitat for over 150 species of birds. 
Outdoor recreation opportunities abound with paddling on the 
Baraboo and Wisconsin rivers and hiking trails at Devil’s Lake and 
Mirror Lake state parks and countless State Natural Areas.  

Compensation and Benefits 
Starting salary $35 - $40k DOE, plus benefits including health and dental insurance, vacation, and paid holidays.  

Application Instructions 
Send a resume, cover letter, contact information for two references, and at least one professional writing sample via email to 
mail@aldoleopold.org. Use the subject line “Communications and Marketing Coordinator” and (if applicable) include the three 
letter code referenced where you saw the job posting. Position is open until filled.  

The Aldo Leopold Foundation is an equal opportunity employer, and recognizes that just as a healthy ecosystem depends on 
biodiversity, cultural and social diversity are also essential to a healthy human society. We are committed to expanding the 
conversation on land ethics by acting to achieve a rich diversity of staff, board, volunteers, members, supporters and those we 
seek to engage with our programming. We encourage applicants to address this foundation goal in their application materials. 

mailto:mail@aldoleopold.org

